WELCOME
We are delighted to present the Group’s fourth sustainability
report. We describe our approach to managing sustainability
issues, our goals, our ambition, the progress we have made
and the challenges we face.

READER’S GUID
DE
SCOPE AND PROFILE [G4-17]
This report presents our sustainability performance for 2015.
The scope covers our main crop, palm oil, as this is most
material, representing 85% of our total hectarage. There
is no change to the scope of plantation, mill and reﬁnery
operations covered. Report data for responsible sourcing
cover our Roundtable on Sustainable Palm Oil (RSPO)certiﬁed and audited oil palm plantations (that’s 40% of our
palm planted area), RSPO/Programme for Pollution Control,
Evaluation and Rating (PROPER)-certiﬁed mills (17 out of
24) and reﬁneries (4 out of 5). Our key business operations
remain unchanged compared to the previous reporting.
Scope of GHG data is expanded to 9 mills and 27 estates
[G4-23]. We opt for using data from certiﬁed/audited sites,
however all sites have a formal data collection system. Sugar,
rubber, cocoa and other crops, as well as operations in Brazil
and the Philippines are currently excluded from the scope of
our sustainability reporting. We aim to achieve internationally
recognised standards for sustainable agriculture, where
available, for all our other crops. The ﬁnancial and employee
data refer to the whole Group. We have restated some data
from previous reports regarding water consumption and
greenhouse gas (GHG) emissions i.e. tCO2e [G4-22].
MATERIALITY AND STAKEHOLDERS
The materiality assessment from 2013-14 is still valid as a
process to determine the topics in 2015 that are high priority
to our business as well as to our stakeholders. Senior
management provided a re-validation of the material issues
in September 2015. The issues, along with our approach to
manage them is found in this report as well as online via
the link below. We engage with a diverse range of people
and groups. This opens the way to collaborate with them
to strengthen our mutual interests and establish common
goals. Each operational site maps its key stakeholders in
order to understand and improve the relationships with its
local community.
http://www.indofoodagri.com/sustainability-approach.html

WHO WE ARE
IndoAgri is a leading diversiﬁed agribusiness. We mainly
produce palm oil but we also operate plantation and
processing facilities for the production of rubber, sugar,
cocoa and tea.
Our headquarters are in Singapore and Jakarta, and we
are listed on the Singapore Stock Exchange. We are a
vertically integrated business. Our operations spanning the
entire supply chain, from plantation management and crop
production, through to reﬁning, branding and marketing of
consumer products.

We also operate seven rubber processing facilities (producing
crumb and sheet rubber), two sugar mills/reﬁneries, one
cocoa mill and one tea mill. Through a joint venture in
Brazil, we have access to 52,843 hectares of planted sugar
cane and a total annual cane crushing capacity of 3.8 million
tonnes. Through a separate joint venture, we have a stake
in an integrated sugar business in the Philippines with a
processing capacity of 6.2 million tonnes.
Our 2015 sustainability report is available through the
link below. We welcome your feedback at sustainability@
indofoodagri.com
http://www.indofoodagri.com/sustainability-report.html

GRI
Our sustainability reports are published annually in accordance
with the Core option of the Global Reporting Initiative (GRI)
G4 guidelines. IndoAgri has not commissioned any third-party
assurance on this report.
SUSTAINABILITY COMMITMENT
Meeting the world’s food needs sustainably through innovation
and management of excellence.
VISION
To become a leading integrated agribusiness, and one of
the world-class agricultural research and seed breeding
companies.
OUR MISSION
• To be a low-cost producer, through high yields and costeffective and efﬁcient operations.
• To continuously improve our people, processes and
technology.
• Exceed our customers’ expectations, whilst ensuring the
highest standards of quality.
• Recognise our role as responsible and engaged corporate
citizens in all our business operations, including sustainable,
environmental and social practices.
• To continuously increase stakeholder value.
OUR VALUES
With discipline as the basis of our way of life, we conduct
our business with integrity, we treat our stakeholders with
respect, and together we unite to strive for excellence and
continuous innovation.
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