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PRESS RELEASE         

 
 

IndoAgri doubles FY2008 EBITDA to Rp3.1 trillion (S$479 
million) on higher palm oil prices and sales volume 

 
 Group’s FY2008 revenue up 82% to Rp11.8 trillion (S$1.8 billion)  
 Broad-based growth across all three divisions, with Plantation division 

contributing approximately 90% of operating profit 
 Sales volume of branded cooking oil increased by 14% 
 On track to achieve sustainable growth via integrated Agribusiness model 

 
SINGAPORE – 27 February 2009 – SGX Main board-listed Indofood Agri Resources Ltd. (“IndoAgri” or 

“the Group”), a major vertically integrated agribusiness group and manufacturer of leading brands of 

edible oils and fats in Indonesia, has posted a 101.9% increase in its earnings before interest, tax, 

depreciation & amortization (“EBITDA”) to Rp3.1 trillion (S$479 million) for the 12 months ended 31st 

December 2008 (“FY2008”).  
 

FINANCIAL HIGHLIGHTS 

Rp' billion S$ ‘million 1 
FY2008 FY2007 Change % FY2008 FY2007 

Revenue 11,840 6,506 82.0% 1,838 1,010
Gross Profit 4,129 1,964 110.2% 641 305
Gross Margin (%) 34.9% 30.2% - 34.9% 30.2%
Gain/(loss) arising from changes in 
fair values of biological assets (947) 202 N/M (147) 31
EBITDA * 3,088 1,529 101.9% 479 237
EBITDA Margin (%) 26.1% 23.5% - 26.1% 23.5%
Profit From Operations 1,864 1,579 18.0% 289 245
Profit Before Taxation 1,519 1,489 2.0% 236 231
Net Profit 1,067 994 7.3% 166 154
Attributable Net Profit 795 889 (10.6%) 123 138
Adjusted Attributable Net Profit **  1,240 720 72.2% 193 112
EPS (fully diluted) – Rp/S$ cents 550 671 (18.0%) 8.5 10.4

* Excluding depreciation, amortisation and gain arising from changes in fair value of biological assets 
** Excluding loss or gain on fair value of biological assets (net of associated deferred tax effects) 

                                                 
  1 Converted at exchange rate of Rp6,441 to S$1 
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IndoAgri’s FY2008 revenue increased 82% to Rp11.8 trillion (S$1.8 billion), on the back of higher palm 

prices and increased palm oil sales volume. The Group registered better performances across all 

business divisions (excluding fair value gain or loss on biological assets) with the Plantation division being 

the main contributor.  

 

Segmental Highlights 

Revenue  
(in Rp' billion) 

Group - FY2008 
31/12/2008 31/12/2007 % Change 

Plantation 6,808 2,678 154.2% 
Cooking Oil & Fats 6,546 4,403 48.7% 
Commodity 1,663 1,175 41.5% 
Total* 11,840 6,506 82.0% 

 

* After eliminating inter-segmental sales 

 

The Plantation division posted a 154% rise in revenue to Rp6.8 trillion (includes Rp3.3 trillion from 

subsidiary Lonsum acquired in FY2007) and accounted for more than 90% of Group’s operating profit.  

Sales volume of crude palm oil (“CPO”) in 2008 also doubled to 730 thousand metric tons (“MT”) on the 

back of both contribution from Lonsum and organic growth.  

 

The 2nd largest revenue contributor - Cooking Oil and Fats Division also recorded encouraging revenue 

growth of 49% attributed to higher selling prices and volume growth in consumer pack cooking oil in the 

Indonesian market. Sales volume of branded cooking oil increased by 14%, a significant achievement 

given the difficult market conditions. Commodities division also posted strong revenue growth of 42%, 

driven by higher export volumes of crude coconut oil and increase in average selling prices of copra-

based and palm-based products.  

 

IndoAgri has recently made an announcement on a “non-cash” and “non-operational” writedown of Rp663 

billion arising from the changes in fair values of biological assets (net of associated deferred tax effects) 

for the financial year ended 31 December 2008. The significant changes in fair values of biological assets 

(plantations) are driven mainly by the changes in assumptions used in the independent valuations 

particularly in projected CPO selling prices and discount rate.  

 

Excluding the fair value gain or loss on biological assets, depreciation and amortisation, the Group more 

than doubled its EBITDA from Rp1.5 trillion in FY2007 to Rp3.1 trillion in FY2008. EBITDA margin also 

improved from 23.5% in FY2007 to 26.1% in FY2008.  
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In response to the strong performance, Mr. Mark Wakeford, CEO and Executive Director of IndoAgri 

commented, “We are pleased with this encouraging set of results amidst the volatility of the CPO 

prices and the prevailing adverse market conditions. Revenue increased by 82% to S$1.8 billion 

and gross profit margin increased from 30% to 35% during the year.  Our sales volume of CPO 

increased to 730 thousand MT from 361 thousand MT in FY2007.  Branded cooking oil volume 

grew by 14%, a significant result given the challenging market conditions.  We purchased 92 

thousand MT of CPO from Lonsum in FY2008, increasing our internal supply of CPO to our 

refinery division to 69% of its total requirements, up from 50% last year.  Our integrated 

Agribusiness model with sustainable growth has continued to pay off with broad-based growth 

across all three divisions together with improved margins.” 
 

INDUSTRY OUTLOOK 
 

Going forward into 2009, the global economic slowdown, coupled with the volatility in CPO prices (from 

the peak of US$1,249 / ton in March 2008 to US$503 / ton towards the end of 2008) continues to pose 

challenges to the overall business environment. Despite that, IndoAgri remains optimistic on the long-term 

sustainable demand for CPO as currently more than 85% of world’s CPO is consumed as food, whose 

demand is pegged to the growing world population.  

 

Mr. Wakeford commented, “The strengths of our integrated Agribusiness model, growth of our 

plantation business together with our low costs of production have positioned us well to face the 

challenges ahead.  We expect 2009 to continue to be a volatile year for commodity prices, however, 

we have seen some easing of fertilizer and fuel prices from their peak in 2008.  With 39% of our 

planted oil palm area under 7 years of age, we have a strong growth profile going forward.  Our 

operational strength and commitment to research and development, together with our world-class 

seed breeding operations, will enable us to consistently improve upon the best practices for the 

long-term sustainable development of our plantation business.” 

 
The Group will continue to explore measures to improve its production efficiency and exercise prudence in 

its cost administration as well as management of its balance sheet and cash flows.  

 

---The End --- 
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ABOUT INDOFOOD AGRI RESOURCES LTD. 
 
Indofood Agri Resources Ltd (“IndoAgri”) is a vertically integrated agribusiness group with business operations 
that range from research and development in the breeding and cultivation of oil palms, to the milling and refining of 
crude palm oil, and the marketing and distribution of cooking oil, margarine, shortening and other derivative products. 
The Group also engages in the cultivation of other crops such as rubber, sugar, cocoa and tea.   
 
As of end December 2008, IndoAgri owns a vast land bank of 539,016 hectares spread throughout the Indonesian 
archipelago.  Of this, 183,113 hectares and 22,410 hectares are planted with oil palm and rubber, respectively.   
Additionally, IndoAgri also has 7,805 hectares of other crops such as sugar, cocoa, tea and coconut. The Group’s 
acquisition of PT PP London Sumatra Indonesia Tbk in 2007 has also further strengthened IndoAgri’s market leader 
position in Indonesia’s palm oil industry, especially in the oil palm research and development and seed breeding 
technology.  
 
 
For more information please visit our website at: www.indofoodagri.com 

Issued for and on behalf of Indofood Agri Resources Ltd 
By Financial PR Pte Ltd 
 
For more information, please contact: 

Indofood Agri Resources Ltd 

Ms. Mak Mei Yook, makmy@indofoodagri.com 
Mr. Isaac Chow, chowcs@indofoodagri.com 
Tel: (65) 6557 2389 
Fax: (65) 6557 2387 
 
Financial PR Pte Ltd 

Ms. Kathy Zhang, kathy@financialpr.com.sg 
Mr. Dave Tan, dave@financialpr.com.sg 
Tel: (65) 6438 2990 
Fax: (65) 6438 0064 
 

 
 


